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NORTH EAST INDIA ï THE 
HIDDEN SECRET OF INDIA 

 

When the British took pride 
in  India as the Jewel in the Crown, 
North East India was considered to 
hold the hidden secrets, the gems 
of that jewel. Besides the rich 
human resource with colorful ethnic 
cultures and abundant natural 
resources, a large number of these 
hidden gems is in the form of 
exquisite scenic spots of North 
East India. Let us try to rediscover 
those hidden gems and connect 
these to the world tourists for a 
dialogue. 
 

North East India comprises of the eight states of Arunachal Pradesh, Assam, Nagaland, 
Manipur, Mizoram, Meghalaya, Tripura and Sikkim, and is collectively known as óAssam and 

Seven Sistersô,(æsat BnE Asmç in Assamese), a term coined by  FASS. Area-wise, the region 

is only 8% of Indiaôs total area and population wise, the region has only 4% of Indiaôs total 
population. This, however, makes about 40 million people, more than the population of many 
independent countries. For geographical reasons also, the region need to be governed as a 
whole entity in many respects such as tourism, education, healthcare and others. 
Recognizing this, the Govt of India created a separate ministry called the DoNER 
(Development of North East Region). However, the NE public yet doesnôt have a  civic 
society in response representing the whole region. 



MITRO                          A Special issue on tourism in Northeast India               Vol.2  June, 2011 
 

2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 F O R E W O R D 

Tourism in NE India 
 

  The official documents of the Ministry of Tourism of 
Government of India often describe the NE as the 
ñParadise Unexploredò. That expression just about sums up 
the present status of tourism in the NE - a region shrouded 
in mystery with immense tourism potential not yet fully 
utilized, its diversity, uniqueness and richness in tourism 
resources as yet unexplored. Globally the growth of tourism 
has been phenomenal; its contribution to income and 
employment generation has been widely recognized. 
Tourism is a multi-dimensional activity and it is difficult to 
fully illustrate its true socio-economic impact. But two 
characteristics of modern tourism stand out. First, the 
profile of the modern tourist has changed. For him travel is 
not just a journey - it is an experience. He looks for unique 
experiences off the beaten track. Second it is no longer 
seen as an end in itself. All over the world tourism is being 
used more and more as a tool for poverty alleviation - a role 
recognized by the UN Millennium Development Goals. 
These developments are relevant to the promotion of 
tourism in the NE. NE offers possibilities of unique and 
unparalleled experiences that few other regions can boast 
of. And tourism provides a comparative advantage to the 
NE region which can be exploited for economic 
development. 

    But there is a big gap between what could be and what 
is. Every state of the region has a tourism Master Plan but 
in most cases the plan is awaiting to be implemented. Lot of 
work has to be done. Governments have to give focused 
attention to tourism development. Facilities and incentives 
have to be provided for private sector in tourism to grow 
and develop the much needed infrastructure. Good 
infrastructure of roads and decent accommodation has to 
be created. Wayside facilities have to be put in place for 
travelers. The tourism destinations have to be developed 
and managed professionally so that the tourists can have 
good experiences. And above all, the beauty of the 
destinations has to be made known to the outside world. 

Governments often take up marketing campaigns to 
attract tourists. But such campaigns tend to suffer from 
many weaknesses. The campaigns are generally ad hoc 
and are not sustained. Often they have many loose ends, 
leaving the prospective tourist confused and disappointed. 
If the campaign arouses curiosity about the region, as it 
should, the tourist would like to know more and quickly - 
where to go, how to go, whom to contact, how to book 
accommodation, what should be the itinerary, can someone 
manage the program, how to make the payments and so 
on. Disjointed campaigns can do more harm than good. In 
the last analysis, the best marketing is a satisfied customer. 

I believe that the civil society and the tourism industry can 
play a very constructive role to bridge this information gap. 
FASS need to be complimented for this timely and 
thoughtful initiative. The newsletter also tries to capture 
some experiences of the visitors. It should also serve as a 
tool to put pressure on all the service providers - the 
government, the private sector, and the local people - to 
ensure that the basic requirements of Tourism in NE live up 
to the marketing promises. 

 
- Mr. Madan Bezbaruah 

Ex Secretary of  Tourism, GOI 
Ex Chairman of PATA 

Hon Permanent Rep, UNWTO 

 
 

 
 

 

 

 

KOYA KUJIA FESTIVAL IN ABHOYAPURI  

FASS collaboration with Luit Holidays  

E D I  T O R I  A L 
North East India Tourism with out Borders 

 

   In order to effectively promote tourism in North East India, we need to 
look at the region beyond the states without any borders. This newsletter 
is a humble attempt in this direction. Here, we have tried to give a 
glimpse of the rich flavor of the various tourism potentials of the region 
by highlighting some selected lesser known tourist spots of the region. 
We also have included some personal experiences from the tourists who 
visited the region. At the same time, we have tried to connect all the 
interested parties- the International tourists, the travel agents, the local 
entrepreneurs, the community and the government agencies, all together 
towards the development of the common theme of promoting tourism in 
North East India. 

  Many a time, the general public holds the notion that tourism is 
something which the government alone needs to promote without 
realizing how the community will be benefited. Proper development of 
tourism industry entails development of adequate infrastructure of roads 
and bridges along with wayside public facilities by the government which 
is definitely lacking in the North East. However, there are a lot that the 
local community can do to develop and highlight tourist spots in a 
profitable manner. The North East does not need five-star hotels 
because the tourists that are attracted to the region are of different types 
than those who visit popular tourist spots like the Taj Mahal and others. 
The new international tourists are looking for unique experiences in rural, 
cultural, eco and ethnic tourism. Given the opportunity, they are 
interested to experience the folk culture and life styles of different minor 
ethnic groups. With 200 odd ethnic communities, the North East has 
great potential for developing rural and cultural tourism. These can be 
combined with eco tourism which has abundant potential in the region. 
Buddhism and Assam Vaishnavism are two areas which are unique of 
the region and which can be big attractions to the interested tourists. Tea 
and Golf tourism, Polo tourism in Manipur etc. are other areas that can 
be developed in a profitable manner. Besides these, there are other 
themes and ideas that need to be developed.  

 To promote these, the cooperation of all the interested parties are 
required. The local governments need to provide the required infra 
structure. The local entrepreneurs can provide óbed and breakfastô type 
service to the new international tourists. The Travel Agents are the vital 
ambassadors who can play a responsible role in connecting the tourists 
with the communities by projecting the correct image.    
  Needless to say that it is just a beginning and we have a long way to 
go. We hope to continue our efforts with more inputs from all the parties. 

Ajanta Barua, Houston, Texas 
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   FASS welcomes Luit Holidays in hosting the two days 
ethnic tourist festival at the Koya Kujia eco park at 
Abhayapuri on the 5th and 6th March 2011. This was a 
humble effort not only to promote local tourism but at the 
same time, to preserve valuable local culture and heritage 
of the region.   Koya Kujia is a newly developed eco park 
near Abhayapuri where tourists are starting to trickle in. 
Nearby, there is a big lake which is known as Tam Ronga 
Bil (Copper-Red Lake).Various local myths are associated 
with it. There are two famous Vaishnavite Xotros  on its 
bank, the Bishnupur Xotro and the Gorexia Xotro. The 
region also holds Raghunath temple where a unique 
Rama 'murti' was discovered. Jogi Ghopa, (the caves of 
the Yogis), the famous ancient Buddhist caves are 

nearby. The region also holds the historical relics 
of Rajbari, the ancient royal estate. Ecologically, the 
region is famous for abundance of  precious 
Devadaru trees, the golden monkey and varieties of 

plants and animals. The region is also famous for annual 
migratory birds. 

 What Luit Holidays is trying to do in Abhayapuri is 
something that money cannot buy. They are trying to 
show that tourism needs to be developed not by policies 
dictated from above, but by policies initiated by local 
people who are and should be the main stake holders for 
tourism and culture. They are trying to show that tourism 
must not be developed at the expense of the vital ecology 
and local culture. They are trying to show how the local 
community must be involved in development of tourism.  

Speaking on the festival, the Chief Guest, Sri Homen 
Borgohain echoed the sentiments when he said, ñTourism 
should not be developed at the destruction of our own 
culture that we are trying to show. But that is what we are 
doing in Assam. I welcome and support the effort  of Luit 
Holidays whole heartedly ò.  The Koya Kujia festival itself 

is a joint ethnic event of the various local cultures such as 
Bodo, Rava, and others.  

The region holds not only a huge potential for the global 
tourism but also it holds our vital heritage and colorful 
ethnic cultures. On the south side of river Brahmaputra is 
the famous Suryapahar which was an ancient Buddhist 
(Hinayana) shrine in 2nd century B.C. Later, various 
others religions took shelters there including 
Vaishnavism, Saivism and Jainism. In 9th century, the 
Mahayana Buddhist flourished here again. There are so 
much religious relics that archeologists like to compare 
Suryapahar with the famous Elora temple. With such rich 
historical and cultural heritage, this site can be a main 
tourist attraction.  The government should urgently take 
initiative to improve the condition of the roads and bridges 
which are in deplorable condition right now.  

It is hoped that the Koya Kujia festival will contribute 
significantly to the cultural and economic development 
and wealth of the area. The aim is also to bring an 
awareness of the government to develop the much 
needed infrastructure in the region. FASS fully supports 
the efforts of Luit Holidays that is trying to show the right 
way of promoting tourism, and encourage and inspire the 
interested parties to do the needful. Let us all make 
Abhayapuri not only as a tourist spot but also as a 
pilgrimage spot for the community.  
 
For more details,  please visit  
http://www.luitholidaysonline.com/ 
Tel: 9706010838 (Bhaskar Barua) 

 
 

 
A scene from the classic Boro dance óBagurumbaô performed by local 
villagers at the Koya Kujia festival. The house at the background is a 

typical Boro house built for the purpose by Luit Holidays. 

 

 
Traditional boat race held in Tamronga Bil  

 

 
A scene of the crowd at the Koya-Kujia festival 

PROMOTING TOURISM, PRESERVING CULTURAL HERITAGE  

Koya Kujia Festival in Abhayapuri  
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A TOUR OF THE VAISHNAVITE XOTROS IN ASSAM  
 

By Mofid Rahman, Guwahati, Assam 
    

The great Vaishnavite saint and reformer Sri Xongkordeb (Sans:Sankardeva) - (1449-
1569 AD) is rightly considered the father of the Assamese culture. He, with the help of 
his ardent disciple Sri Madhobdeb, was successful in establishing a new religion in 
Assam and Kochbehar in the 16th century  that was based on 'bhokti' or love and 
humanity which was not only the essence of Hindu monotheism but was in essence a 
reformed Hinduism. The impact of his movement was however not limited to religion 
only but was far reaching in starting a cultural renaissance and in uniting the entire 
region with a common cultural milieu. It will be difficult to find a great cultural leader of 
his stature in the world who was at once a scholar, a poet, a singer, a dramatist, a 
painter, a sculptor, a social reformer and all.  
      The institutions of Xotro (Sanskrit-Satra) and Namghor (village prayer cum meeting 
hall) developed by him, exercise tremendous influence on the cultural lives of the 
people of Assam on ethics, democracy and socio-cultural ideals besides education. At 
one time, there were about 500 Xotros in Assam. At present,  there are about 65 active 
Xotros which are not only the seats of religion, learning and education, but the very 
centre of traditional cultural activities like dance, drama, music and religious recitals. 
Most of these Xotros are situated in Majuli and near Barpeta. To know more about 
these Xotros, one may visit the following sites. 
 

http://tourismassam.blogspot.com/2008/02/srimanta-sankardevas-vaishnavism-xatras.html 
http://barpeta.nic.in/tourism.htm ;  
http://www.atributetosankaradeva.org/satra_majuli.htm 

 
 

 

 

 
 

An aerial view of Majuli, in the middle of the 
river Brahmaputra in Assam  
(Photo by Ritu Raj Konwar)  

 
 
 

 
Komolabari Xotro in Majuli  

 
 

A ferry crossing to Majuli  

Bhwrtal N rit yo at Koya Kujia Festival  

 

THE RIVER DOLPHINS (XIHU) IN THE BRAHMAPUTRA  
 

While in Assam, please donôt miss to see the River Dolphins (Platanista Gangetica) in 
the Brahmaputra. They are called Xihu in local Assamese. Till couple of decades ago, 
river dolphin in the Brahmaputra was a common feature. Today it is classified as an 
endangered species. Currently the dolphin population in the Brahmaputra is estimated 
to be about 300 and active efforts being taken to protect and increase the river dolphin 
population. Assam State Govt recently declared the Xihu, the State Aquatic animal. For 
more information, please visit:  www.c-nes.org; 
 

 http://www.ias.ac.in/currsci/oct252009/1143.pdf 
 

JOIN  ñSAVE THE DOLPHINò PROJECT 
 

A documentary titled 'Children of the river - the Xihus of Assam', 

 directed by Sanjay Hazarika was released recently. 

A River Dolphin (Xihu) in the Brahmaputra  
 

The presence of dolphin in a river system signals a healthy ecosystem. Since the river dolphin is at the apex of the aquatic food chain, 
its presence in adequate numbers symbolizes greater biodiversity in the river system and helps keep the ecosystem in balance. 

MAJULI ISLAND FOR UNESCO WORLD HERITAGE LIST  
 

Located in the middle of the river Brahmaputra, Majuli is the second largest river 
island in the world. Moreover, Majuli is at the heart of the Assamese neo-Vaisnavite 
culture. There are more than 20 neo-Vaishnavite Xotros located in Majuli which 
include the following primaries: Dokhinpat, Goromur, Auniati, Komolabari and 
Bengena-ati. 

Recently, the Government of India has proposed to nominate the name of Majuli for 
inclusion in the ócultural landscape' category of the United Nations Educational, 
Scientific and Cultural Organization (Unesco) World Heritage list.    

However, we need to save the island from erosion by the river Brahmaputra. During 
the last couple of decades, more than 50% of its landmass has been lost due to heavy 
erosion which is still continuing. FASS is engaged to bring awareness to the problem 
and to do something about it. The CPG-Brahmaputra group is working on some 
specific proposal for a solution in this regard.  
 

To know more about Majuli, visit the following:  
http://whc.unesco.org/en/tentativelists/1870/   http://www.majulitourism.com/ 
http://www.majuli.org/  http://jorhat.nic.in/majuli.htm 
 

http://tourismassam.blogspot.com/2008/02/srimanta-sankardevas-vaishnavism-xatras.html
http://barpeta.nic.in/tourism.htm
http://www.atributetosankaradeva.org/satra_majuli.htm

